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Editor's Note

Founder President /Editor-in-Chief
Toronto Canada

T Y R R E L  I G N A T I U S  
 C I M  ( U K )  A .  I .  C .  B .  ( C A N A D A )

From the Chief Editor’s Desk.
 
Greetings all,
 
Hi hope all are readers in good health
and sprit
like us here. And at the same not
implementing your 2020 Business and
the Marketing Plan.
 
Our publication is growing very fast and
we are delighted we have
very good readership and most of you
enjoyed our last issue with many
departments.  We also thank you for
your comments and hope to improve
the publication with your feedback
The lay out of the Magazine beside the
departments/content was well received
by our reader’s. 
 
All these are very encouraging to show
how are artistic and creative abilities
are appreciated by you.  The graphic
design and layout full credit
goes to the company who is
responsible for same, namely Pink
Advertising (our sister company)
 
In the commerce world due to
recognition of the publication we are
delighted to inform you that we were
offered many Media Passes to
cover events from , Economics,
Business, Tourism,  IT and Digital
Media, Art and Culture, Auto Industry 
 and many Business events.  As such
we have given publicity to many of
them in this Publication.
 
We have given publicity to city of
Toronto, in this edition due to the
current (Most innovative City in North
America) beside this, As Pink digest
head office is located in Toronto 
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The Gay Business and Tourism
Associations are now getting very
good Membership from many Large
and Medium size organizations and
also they participate in Net-working
and Trade shows too. This shows the
interest that Organizations like to
target the Gay Consumer for their
Products and Services.
 
In Europe due to Economic Challenges
they face last year Gay Tourism
has made a huge contribution to
those Countries economy in Europe.
As per IGLTA Gay Tourism is
growing than the non-Gay Tourism. 
 One of many reasons can be due to
many DMC’S and Hotel/Travel
Associations
are marketing to the Gay Traveler all
over the world.  Increase in
exhibitors and visitors at the 2019
ITB and GAY EXPO in New York too.
Our next issue will be 2020 spring. 
 So we look
forward for your articles for this
issue too. We are also now looking
for Promotional Agents from all over
the world. Please contact us for
more details.
 
Hope you will enjoy this issue of
Pink digest and be a part of our
success with your useful feedback.
We wish you the very best and
hope your Business and Marketing
Plan both will continue to target
the Gay consumer for your
Products and Services.
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GETTING TO KNOW TORONTO THROUGH THE
MAGNIFICENT

EYES OF COUNCILLOR

AN  INTERV IEW  WITH  KR ISTYN  WONG -TAM

BY  RAJV I .

Kristyn  Wong-Tam  is  the  oldest  of  the  three  siblings ,  and  the  only  daughter  

to  have  carved  a  political  career  in  the  most  livable  city  of  Canada  - Toronto !

 

A  real  estate  agent ,  a  former  owner  of  a  Timothy ’s
franchise  and  KWT  contemporary  art  gallery ,  a  co-founder  of  Church  and
Wellesley  Village ’s  Business  Improvement  Area  (BIA), and  an  activist  for
LGBTQ
and  Asian  Canadian  community  issues ,  and  now  a  politician .

 

Let ’s  see  Toronto  through  the  magnificent  eyes  of  Councillor  Kristyn  Wong-

Tam .
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Hello Madam Councillor, thanks or

speaking to us. 

My pleasure, Rajvi.
 

So let’s start with your early

life. How old were you when you

migrated to Canada? 

I was 4 years old when my parents

migrated to Toronto. We landed in

1975. I am the oldest of 3 daughters.

How would you describe your

early life in Toronto? Tell us about your

experiences as an immigrant?

As an immigrant, my family faced several

challenges that perhaps all immigrants face

in their early years.

However, our lives began to improve, thanks

to the amazing support that we

received from the neighbourhood. I grew up

in Regent Park. Generally speaking, people all

over Toronto are incredibly friendly and

welcoming, and that is precisely what makes

Toronto as one of the most livable cities

 in the world
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GLOBAL TOURISM

INDUSTRY
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RETRO SUITES HOTEL
CHATHAM
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THE GEM
ISLAND
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CANADIAN
BOTTLE WATER
ASSOCIATION

More than 2 million people without

water as main treatment plant shut

down in Zimbabwe 's capital 

- Farai Mutsaka , HARARE , Zimbabwe

The Associated Press September 24 ,

2019

 

Tempers flared on Tuesday as more

than 2 million residents of

Zimbabwe 's capital and surrounding

towns found themselves without

water after

authorities shut down the main

treatment plant , raising new fears

about disease

after a cholera outbreak while the

economy crumbles even more .

 

McGill study finds some premium tea

bags leach billions of microplastics

per cup 

- The Canadian Press Updated

September 26 , 2019

 

A McGill University professor says tea

lovers may be swallowing

billions of tiny plastic particles along

with their favourite brew . 

 

 

 

PAGE 19 CBWAHEALTHY LIVING

Nathalie Tufenkji published a study

Wednesday in the U .S .

journalEnvironmental Science &

Technology that examined the

amount ofmicroplastics and

nanoplastics released when four

unnamed brands of tea bagswere

steeped in hot water . 

 

Researchers at the

Montrealuniversity focused their

analysis on premium brands that

come in voluminous ,silk-like bags ,

instead of the more common 

paper variety
CBWA ENewsletter provides and

shares information related to the

bottled water

industry . It is intended to improve

and support knowledge within the

industry and community . For

eNewsletter advertising rates

contact :griswold@cbwa .ca To

receive the CBWA eNewsletter :

griswold@cbwa .ca

CanadianBottled  Water  Association  | 7357  Woodbine  Avenue, Suite  617,

Markham, ON  L3R

6L3  | Tel.: 416.618.1763  | Fax: 1.866.354.2788  | Website: www.cbwa.ca
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CONFERENCES IN PRAGUE MARK VELVET
REVOLUTION AND 30 YEARS OF

FREEDOM
The events of 1989, which started on 17

November in Prague, led to key changes

in most spheres of the society of what

was then Czechoslovakia. Among other

things, they allowed citizens to travel

abroad freely, and they also opened

Prague to thousands of experts from

various scientific, industrial, artistic or

business sectors, who arrived in the

metropolis of Czechoslovakia to attend

congresses and conferences.

What's Going on in Prague? 

 

December 2 - 5, 2019

The European SharePoint, Office 365

and Azure Conference 2019

ESPC provides SharePoint, Office 365 &

Azure professionals with the expert

content and connections to achieve

professional success. Join 2,500+

attendees from over 50 countries for 4-

days of learning, connections and

inspiration.
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NEWS
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OAKVILLE/MILTON REAL

ESTATE MARKET UPDATE
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HO HO HOME STAGING

FOR THE HOLIDAYS
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NATURALLY FIGHTING

THE COMMON COLD

½

¼



T E C H & I T

I N D U S T R Y

T O R O N T O
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Toronto still
dominating

IAN BICKIS
THE CANADIAN PRESS PUBLISHED 

NOVEMBER 26,2019
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CIX 2019 Innovator of the Year Award Presentation
with the

Honourable Navdeep Bains, Minister of Innovation,
Science and Economic

Development of the Government of Canada

CIX 2019 Innovator of the Year Award Presentation
with David

Wismer of BMO Capital Markets

 CIX
CONFERANCE



F I R S T  I S S U E  2 0 2 0

CIX NET  WORKING
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GREEN LIVING 



B E V E R A G E S

T E A  &  C O F F E E

E X P O
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T o r o n t o  C o f f e e  &  T e a
E x p o  r e t u r n s



For more information,
please visit: http://www.torontocoffeeandtea.com
Instagram:@torontocoffeeandtea 
Facebook: facebook.com/torontocoffeeandtea
 

Available for interviews:
James Blackburn, co-founder
of Toronto Coffee & Tea Expo
Shahir Massoud, 
host of the Toronto Coffee & Tea Expo 
Best Coffee and Tea Competitions  
Mark Vecchiarelli,
the co-founder of ingenious
 coffee accessory company
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T o r o n t o  C o f f e e  &  T e a
E x p o  r e t u r n s
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C I T I E S
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T O R O N T O  

A  G L O B A L  C I T Y  W E L C O M E  Y O U

F O R  -  B U S I N E S S

A  C I T Y  W H I C H  W E L C O M E

A L L  C O M M U N I T I E S  &

O R I E N T A T I O N S
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MAYOR TORONTO INVITES
FOR

 YOU TO INVEST 



D I G I T A L

M E D I A

T O R O N T O
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TECHNOLOGY/SOCIAL
DIGITAL MEDIA NEWS
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Why?
Your Brand 
Needs Instagram
for Marketing:
5 Reasons
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5 Smart Reasons to Use Instagram for Marketing
Whether you want to drive leads to your homepage or encourage

customer engagement, Instagram is the perfect platform. Here are the
five top reasons your brand should extend its

marketing strategy to include Instagram:

1. People spend more time on Instagram than any other social platform
except Facebook 
If you’re looking for a social platform with a high level of traffic and
engagement, Instagram is the ideal fit. According to com Score, global users
spend a monthly average of 12 billion minutes on Instagram, which
translates to massive opportunity for businesses who want to dominate
their niches

2. Instagram makes it easy to get noticed 
While it’s becoming harder and harder to get noticed on Facebook and
Twitter, only 9% of small businesses currently use Instagram, which means
there is plenty of space to build a robust online presence.

3. Visual content is the future of marketing, and Instagram specializes in it
According to recent research from MIT, the human brain processes images
in only 13 milliseconds. What’s more, people retain more than 80% of what
they see and only 20% of what they read.
Because of these things, marketers around the globe are predicting that
visual content will be the future of online marketing, and Instagram is
positioned to be on the bleeding edge of the shift toward image-based 
brand stories.

4. The content you post on Instagram reaches all of your followers
While the content you post on Facebook reaches only a fraction of your
audience, Instagram’s non-filtered feed means every post you make reaches
your entire audience. This has the potential to boost engagement and
improve your conversion rates.

5. Instagram caters to the mobile revolution
2015 was the first year that mobile search overtook desktop search, and
Instagram, more than virtually any other platform, caters to the rise of
mobile users. Sharing on mobile platforms is quick and easy, and the app
makes it seamless to navigate a brand’s content.

F I R S T  I S S U E  2 0 2 0



 I T  B U S I N E S S  

 E D U C A T I O N
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Our mission is to unite the world's innovators
to solve society's greatest challenges

#BUSINESS #DATA ANALYTICS
#DIGITAL TRANSFORMATION
#MONEY #NEW MEDIA
#PRODUCT #RETAIL

#TALENT
#WELLNESS

#YOUTH #SMART CITIES SUMMIT
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CANADIANS TECH WEEK
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E C O N O M I C S

D E V E L O P M E N T

T O R O N T O  S U M M I T
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2019 

F I R S T  I S S U E  2 0 2 0



A U T O  
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AUTO SHOW 
TRANS FORMATIVE TIMES   FOR THE CANADIAN  INTERNATIONAL    

TORONTO September 26    

B y   K a l v i n  R e i d

Like the industry it showcases annually at the Metro Toronto
Convention Centre, the AutoShow is viewing this theme
through a multi-faceted lens. Without question, the ongoing
progression of new technology is changing cars and the way
we drive; but this theme is also about the consumer
experience in buying a car and the excitement that is building
in the automotive industry. 
 
The connectivity in the auto industry is not just between the
driver and the car. We live in an age where cars are
communicating with other cars, and peers are connecting with
peers.

TRANSFORMATIVE TIMES FOR THE CANADIAN INTERNATIONAL AUTOSHOWTORONTO, Ont. — In the
midst of an ever-evolving automotive industry, the Canadian International AutoShow has unveiled its
theme for the 2020 event — Trans formative Times.Like the industry it showcases annually at the Metro
Toronto Convention Centre, the AutoShow is viewing this theme through a multi-faceted lens. Without
question, the ongoing progression of new technology is changing cars and the way we drive; but this
theme is also about the consumer experience in buying a car and the excitement that is building in the
automotive industry. The connectivity in the auto industry is not just between the driver and the car. 
We live in an age where cars are communicating with other cars, and peers are connecting with
peers.“What we are experiencing now is a complete disruption in the technology and approach of
the automotive industry,” says David McClean, Director of Marketing at the Canadian International
AutoShow. “The auto industry is changing. The auto industry is evolving. These are transformative
times.”
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TRANS FORMATIVE TIMES   FOR THE 
                               CANADIAN  INTERNATIONAL AUTOSHOW 
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DALLAS
(10 December 2019)—The International LGBTQ+ Travel Association is
 proud to announce Kimpton Hotels & Restaurants, the original boutique hotel
company,
as a Silver Level global partner. IGLTA is the world’s leading network of
LGBTQ+ hospitality and tourism businesses. As a Silver Global Partner
,Kimpton Hotels & Restaurants will be positioned alongside the top global
tourism
companies committed to year-round support of LGBTQ+ welcoming 
travel and IGLTA.
 
Kimpton
is consistently recognized for going above and beyond with comprehensive
employee benefits that are LGBTQ+ inclusive. As a result, they were the first
hotel company to earn a 100 percent rating from the Human Rights Campaign’s
(HRC) Corporate Equality Index, and have maintained that score for fourteen
years running. 
 
They’ve signed employers’ amicus briefs against the Defense of
Marriage Act in 2013 and in support of the legal case of Obergefell v. Hodges,
a case whose Supreme Court verdict lead to marriage equality in all 50 states.
 
 

IGLTA
WELCOMES KIMPTON
HOTELS & RESTAURANTS AS ITS
NEWEST GLOBAL HOSPITALITY
PARTNER

Media Contact: LoAnn Halden

Loann.halden@iglta.org

+1 954.630.1637 x 714
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Over the decades, Kimpton has supported various LGBTQ+ organizations such
as The Mautner Project, NLGJA: The Association of LGBTQ Journalists, The
National Center for Lesbian Rights and The Transgender Law Center. One of
their long-term corporate social responsibility partners is with The Trevor
Project, the leading national organization providing crisis intervention and
suicide prevention to at-risk LGBTQ+ youth. As their Premier National Hotel
Sponsor, the partnership comes to life through nationwide fundraising events
and in-kind donations.
 
 Kimpton employees are involved in many facets of the partnership,
reinforcing a legacy of grassroots philanthropy.
“Our employee driven culture is anchored in being your true self and
celebrating self-expression. That directly translates to heartfelt and
ridiculously personal guest experiences,” said Mike DeFrino, Kimpton Hotels
& Restaurants’ CEO. “We’re honored to be an official partner of IGLTA and
to have a more visible role in helping affect positive change within the travel
industry. As hoteliers, we have a unique opportunity to create spaces and
experiences that welcome people exactly as they are.”
“We stand proudly with Kimpton and are excited to help promote their
commitment of diversity & inclusion to LGBTQ+ travelers and business
allies worldwide,” said IGLTA President/CEO John Tanzella. 
“They’ve championed the community for decades and are a welcome
addition to our outstanding group of travel brands.”
For more information on Kimpton’s role and partnerships in the LGBTQ+
community,visit
https://www.ihg.com/kimptonhotels/content/us/en/about-us/kimpton-
cares/inclusiveness
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About Kimpton Hotels & Restaurants
San Francisco-based Kimpton Hotels & Restaurants is the original boutique
hotel brand, which pioneered the concept of unique, distinctive, design-
forward
hotels in the United States in 1981. Anchored in one-of-a-kind experiences,
Kimpton now operates more than 60 hotels and 80 restaurants, bars and
lounges
across urban locations, resort destinations and up-and-coming markets in the
United States, Canada, Europe, Caribbean and Greater China. Kimpton spaces
and experiences center on its guests, offering inspiring design that evokes
curiosity to forward-thinking flavors that feed the soul. Every detail is
thoughtfully curated and artfully delivered, so that guest experiences remain
meaningful, unscripted and ridiculously personal.
 
Kimpton’s employees, empowered to provide heartfelt service and
experiences,
have built a highly regarded workplace culture that appears consistently on
FORTUNE magazine’s “100 Best Companies to Work For” list. As a result,
Kimpton has been awarded, “Highest in Guest Satisfaction Among Upper
Upscale Hotel Chains” by J.D. Power three times.
 
In January 2015, Kimpton became part of the InterContinental Hotels Group
(IHG) family of hotel brands. For more information, visit
 
www.KimptonHotels.com
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Register Now for IGLTA’s 2020 Global
Convention in Milan, Italy

Register Now for IGLTA’s 2020 Globa

MILAN (12 November 2019) — The International LGBTQ+ Travel Association
has opened registration for its 37th
Annual Global Convention, set for 6-9 May 2020 at UNAHOTELS Expo Fiera
Milano.
This marks the first time in IGLTA’s history that its premier event will be
held in Italy.
 
"Hosting the IGLTA Annual Global Convention in Milan next year is an
honour and a
responsibility," says Maria Elena Rossi, Global Marketing Director for
ENIT, the Italian National Tourist Board. "Diversity is a precious value
for me as a person and it represents a crucial asset for destinations
positioned on the international tourism market."
 
IGLTA convention registration includes all
educational programming, networking lunches, opening and closing evening
receptions, and a media networking event that unites attendees with global
media outlets and influencers working in the LGBTQ+ travel space.
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In addition, IGLTA will present its newly enhanced Buyer/Supplier 
Marketplace in collaboration with Jacobs Media Group on 6 May to
promote LGBTQ+ business ties
between travel advisors and hotels, destinations and other travel brands
that
offer LGBTQ+ welcoming products. On the evening of 8 May, the IGLTA
Foundation will host Voyage, A Masquerade Party—a fundraiser to
support efforts to advance LGBTQ+ around the world.
 
“We invite all tourism professionals interested in creating more inclusive
travel
experiences to join us in Italy’s most progressive city,” says John
Tanzella, IGLTA President/CEO. “From our opening reception inside the
impressive walls of Sforza Castle through all the networking, roundtable
discussions and educational forums, our convention will showcase Milan
 while also creating opportunities for business growth and strengthening
the global network for LGBTQ+ tourism.”
 
For more information about the IGLTA Annual
Global Convention, please visit igltaconvention.org
or email convention@iglta.org. To apply for media credentials, please
contact loann.halden@iglta.org.
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